London intends to learn from the
experiences of previous host cities.
They felt the impact on tourism in the two
years before the Games and for as long
as five years afterwards. During the year
of the Games there was sometimes a
drop in international and domestic
visitors because tourists not interested

in the Games stayed away. But London
plans to broaden its appeal with special
cultural events.

is a major
cultural programme lasting four years
from the handover at Beijing’s Closing
Ceremony in summer 2008 to the final
London Closing Ceremony in 2012. It
celebrates the city welcoming the world
and promotes contemporary London as
an international cultural capital of film,
music, fashion, food and the arts.

stimulates two kinds of tourism. During
the London 2012 Olympic Games on

27 July — 12 August and the London 2012
Paralympic Games on 29 August —

9 September there will be Games-related
tourism - athletes, spectators, sponsors,
officials and media. Before, and
especially after that time, will come
Games-motivated tourism - tourist and
business visits encouraged by the extra
publicity round the world.

During the four years
after the games, we should see the
biggest growth of all, estimated at 70%
of the anticipated £2 billion boost to the
economy.
http://corporate.visitlondon.com/london_2
012/index.html




Olympic and Paralympic Games

‘/ We can develop London’s visitor (LOCOG). Only official sponsors,
economy faster than would suppliers and licensees can use them.
otherwise be possible
We can target new markets through You will face legal action if you don’t seek
the Games and the Cultural Olympiad advice before attempting to incorporate
We can make the most of the long- them into your own promotion,
term benefits of hosting the Games www.london2012.com/about/our-

We can set new standards for tourism brand/using-the-brand.php

We can speed up improvements in the
quality, welcome and service we offer :
‘ljwww.london2012.com
www.london.gov.uk/mayor/olympics
‘\/ 22,500 accredited journalists are www.visitlondon.com/corporate
expected to cover this London event
Four billion people round the world
will watch the Games on TV and see
images and stories about London
The Games will attract other high
profile sporting and cultural events
We will invest in improved quality
standards, accessibility and skill levels

Official marks, logos, phrases and
designs are owned and licensed by the
London Organising Committee of the






